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Get to Know Your Stock: Target Corp.
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The first Target store opened its doors in 1962 but Target Corp. (NYSE: TGT), which now operates 1,916 stores in 50 states and Canada, actually got its start back in 1902. That’s when native New Yorker George Draper Dayton, a banker and real estate investor who moved to Minneapolis in the early 1880s to pursue Midwest growth opportunities, purchased a dry goods company.
According to Target’s timeline, Dayton Dry Goods Company, later renamed The Dayton Company, was known for “dependable merchandise, fair business practices and a generous spirit of giving.” Three generations of Dayton’s were directly involved over the company’s first 80 years. They expanded the flagship Dayton’s department store into the Twin Cities suburbs before rolling out its discount stores in metro areas across the U.S. 
The company considered over 200 names for its first discount store before selecting Target. Why Target? It aimed to hit the bulls-eye in terms of retail goods, services, commitment to the community, price, value and overall experience. Its red-and-white Bulls-eye logo and customer-given nickname, “Tar-zhay,” date back to its early days. 
The Dayton Company merged with Detroit-based retailer J.L Hudson Company in 1969 and became Dayton Hudson Corp. until renaming itself Target Corp. in 2000. 
Target has always been on the forefront of innovation. During a freight-handlers strike in 1920, it began shipping its goods by airplane from New York to Minneapolis. It was one of the first stores to offer workers retirement and comprehensive insurance policies, and the first mass-merchandiser to introduce UPC barcode scanning. Target even helped create easy-to-read medicine bottles with color-coded rings to make it less likely for grandma and grandpa to mix up meds filled at its in-store pharmacies. 
This summer, Target is testing a new quick-trip store format, TargetExpress, small stores designed and stocked to meet the needs of customers in urban locations. 

Target’s philanthropic roots run deep. In 1918, its founder created a foundation with a $1 million endowment to help promote the welfare of people worldwide. In 1946, the company established the practice of giving back 5% of its pretax profits to the community—a figure that today tops $4 million a week! 
This money funds programs that fight hunger, help disaster preparedness and relief efforts, promote education and support the arts, among other things. Additionally, Target team members logged more than one million volunteer hours in 2013. 
Target also treats its shareholders well. In September, it will pay its 188th consecutive dividend since going public in October 1967.
The company is making efforts to move beyond last year’s consumer-data breach.  In June, it hired a chief information security officer who previously held this role at General Motors and General Electric. Target’s new security measures and related technology are detailed on its corporate Web site.
Recently, the company said it is investing additional resources to drive U.S. traffic and sales, improve its Canadian operations and advance its ongoing digital transformation.
Can Target continue to keep its Expect More. Pay Less® promise? We think so.
Photo caption: Bulls-eye, Target’s well-known English bull terrier mascot, arrived on the scene in 1999. 

